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Our Way to Know the World- A Comedic Way to Motivate High School Students’

International Perspectives
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Future Teller- A Study on Future Trends and the Job Market
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The Invisible Killer Around Us - Cyberbullying
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A_youth stage drama-“Huat-kak™- a gift for rite of passage
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PX mart marketing strategies and consumers’ behavior
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What Makes Starbucks A Successful Business
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Visiting Kaohsiung by Cruise

FREN HETHEDREFH FBME R

HEH A REG R

2524 FEE-FRE - BHE HFFPRRTE

&4

Parent-child Relationship
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The Impact of Social Media on News Preferences among Young Audiences
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